
 AGENDA

Magnetawan Economic Tourism Committee (METC)

Wednesday December 8, 2025, 10:00 am

Ahmic Harbour Community Centre

Join the meeting now

OPENING BUSINESS

1.1          Call to Order 

1.2 Adoption of the Agenda 

1.3 Adoption of Previous Minutes November 12th, 2025

1.4 Declaration of Pecuniary Interest 

DISCUSSION ITEMS

2.1 Welcome Councillor Bill Bishop To METC

2.2 Kurt Hagan - Strategic Creative Brief

2.3 Website Discussion and Next Steps

2.4 Accommodation Outreach - Results to date

2.5 Wrap Up Almaguin - progress to date

2.6 Meeting with Noel Walker from FedNor - Rachel and Dave Update

2.7 2026 Meeting Dates

FOR INFORMATION

3.1 Magnetawan Economic Tourism Survey 2025 - results to date

3.2 Tourism Website Information and Mock Up

3.3 Accommodation Feedback/Information from a Facebook Post

Almaguin Highlands Chamber of Commerce December 2025 News Letter

FUTURE MEETING 

4.1

ADJOURNMENT

5.1 Confirm the Proceedings of Committee and Adjourn

ITEMS BROUGHT FORWARD 

https://teams.microsoft.com/l/meetup-join/19%3ameeting_YTA4MWEyZjEtY2I2NS00OGEyLWJkYzQtNmMwYmFkM2YxMDJh%40thread.v2/0?context=%7b%22Tid%22%3a%2208b51777-b34d-460b-b150-16ffe7acad9b%22%2c%22Oid%22%3a%2203b37857-e4c3-4325-93a6-d4a4b256f9d6%22%7d


 

Page 1 of 3 
 

   
 

 
 

Magnetawan Economic Tourism Committee (METC) 
Meeting Minutes, November 12th, 2025 

 

The meeting of the METC was held on Tuesday, November 12th, 2025, 9:00 am with the following 
present: 
 

Rachel Sullivan (Chair)  
Angela Ramsay (Vice Chair) 
Dave Antle 
Brenda Fraser 
Joan Lewis  
Francine Yolkowskie (via phone) 
Erica Kellogg (Secretary) 
 
Regrets 
Rob Ross  
 
OPENING BUSINESS  
1.1 Call to Order Meeting was called to order by the Chair at 9:15 am.  
 

1.2 Adoption of the Agenda 
RESOLUTION 2025-43 Fraser - Lewis   

BE IT RESOLVED THAT the Magnetawan Economic Tourism Committee adopts the agenda as 

presented. 

Carried. 

1.3 Adoption of the Previous Minutes September 8th, October 14 and 22, 2025 

RESOLUTION 2025-44 Lewis - Fraser   

BE IT RESOLVED THAT the Magnetawan Economic Tourism Committee approves and accepts the 
Magnetawan Economic Tourism Committee Minutes from the September 8th, October 14th and 
October 22nd, 2025 meetings as presented.  

Carried. 

DISCUSSION ITEMS 
2.1 Deputy Clerk Recreation and Communications – Laura Brandt 

The Committee received with thanks information on Municipal recreation programs, events, 

website/social media possibilities and learned about the Municipality’s mailer.  The Deputy Clerk 

provided the Committee with historical reports speaking to the Magnetawan Locks and Heritage 

Museum, Recreation and Communication and Croft Recreation Park Revitalization. 
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2.2 Work Plan - Review and Update Going Forward 

• Draft - Communication Presentation - Dave and Rob 
Member Dave gave an overview of the draft communication presentation. A resolution was passed 
later in the meeting. 

• Website Discussions 

General discussion took place around the value of adding onto the existing Municipal website vs. 

the creation of a standalone “tourism” based website.  The Committee concurred the best path 

forward is to optimize the existing Municipal website.  Members Lewis and Chair Sullivan committed 

to working with the Deputy Clerk – Communications and Recreation to understand website 

possibilities and provide suggestions for improvement in the future. 

• Accommodation Meeting October 25, 2025 – recap 

The Committee agreed the meeting was a success and information shared was beneficial to the 

Committee and the Municipality. Chair Sullivan informed the Committee that attendees had 

provided additional information pertaining to their Welcome Package and Frequently Asked 

Question from visitors which will be presented at a future meeting.  

• 2025 Wrap Up Almaguin - Magnetawan participation 

An update to the holiday incentive program was provided by both the Secretary and Chair.  Wrap 

up Almaguin will include the Magnetawan Christmas Market by way of a photo contest at an 

additional fee of $50.00 to the Committee making the total contribution by METC $250.00 for the 

2025 event.  

• Wayfinding Signage Project – Update 

Included in the agenda package for the meeting was an updated version of the AJ Casson draft sign 

board.  Municipal Staff continue to work on the wayfinding sign project with installation anticipated 

by March of 2026. 

• 2026 Budget Recommendations 

The Committee discussed uncompleted 2025 projects. The Committee will prioritize website 

suggested revisions including the business directory, additional signage within the Municipality, 

continue to attend tourism related events and host future focus group events. The Committee 

would like to request the remaining 2025 budget funds be topped up with an additional, 

approximate $4,000 and respectfully request Council commit a total $20,000 to the 2026 METC 

budget. A resolution was passed later in the meeting. 

• Great Canadian Wilderness Tourism Summit - recap 

The Secretary provided feedback on the tourism summit held at a KOA Camp Site in Parry Sound.  

The event was geared to camping establishments and was well attended.  Interesting presentations 

included discussions on use of AI and how to create engaging visual content to capture visitors.   

• Almaguin Highlands Chamber of Commerce - AGM meeting – participation 

Members of the Committee discussed participation at this event, and a resolution was passed later 

in the meeting.  
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RESOLUTION 2025-45 Lewis - Fraser 
WHEREAS the Magnetawan Economic Tourism Committee (METC) has discussed the 2025/2026 
workplan and the draft communication plan;  
AND WHEREAS METC members have identified within each of these plans a need for a coordinated 
effort between the Committee and Council as the Committee seeks to continue support tourism 
related endeavours for the Municipality;  
NOW THEREFORE BE IT RESOLVED THAT the METC respectfully request the Municipality of 
Magnetawan Council appoint a member to METC.   

 Carried. 
 

RESOLUTION 2025-46 Fraser – Lewis 
BE IT RESOLVED THAT the Magnetawan Economic Tourism Committee received an invitation to 
attend the Almaguin Highlands Chamber of Commerce AGM on November 19th and approves the 
following members to attend the event: 

 
1) Rachel Sullivan 
2) Erica Kellogg  

Carried. 
 

RESOLUTION 2025-47 Lewis – Antle 
WHEREAS the Magnetawan Economic Tourism Committee (METC) has discussed 2026 projects 

which include but are not limited to items such as: signage, event participation, publication 

advertisements and focus group events among other things; 

NOW THEREFORE BE IT RESOLVED THAT the METC respectfully request the Municipality of 
Magnetawan Council allocate $20,000 in the 2026 Municipal Budget towards METC.  
Carried. 

 

ADJOURNMENT 
5.1 Adjournment   
RESOLUTION 2025-48 Lewis - Antle 
BE IT RESOLVED THAT the Magnetawan Economic Tourism Committee adjourns the meeting at  
11:40 pm, to meet again December 8th, at 10:00am. 
Carried.  
 
 
 
Approved by:            Chair Rachel Sullivan             Secretary Erica Kellogg                





Visitor Survey – Comparables - Fall 2025 
 
Below is a summary drawn from the public survey conducted by METC in the late 
summer of 2025. These are the responses from the various sub-groups of 
respondents answering the question “Do you find Magnetawan different from other 

parts of Ontario? If so how?” 

 

First Time Visitors   N =13 

Summary of Themes from First-Time Visitor Responses 

1. Peaceful, Quiet, and Natural Environment (approximately 6 mentions) 

Many respondents highlighted the area’s tranquility and natural beauty as defining characteristics. 
The peaceful atmosphere, abundance of nature sounds, and scenic surroundings were viewed 
positively. 
Example comments: 

• “A lot quieter. The air is filled with the sounds of nature.” 

• “Quieter.” 

• “Relaxing.” 

• “Beautiful scenery.” 

• “More authentic scenery.” 

2. Positive Overall Impressions (approximately 3 mentions) 

Several visitors expressed clear enjoyment and appreciation for their experience, often 
emphasizing how much they liked the area. 
Example comments: 

• “Super love it here.” 

• “So far yes.” 

• “Have not been elsewhere—super love it here.” 

3. Sense of Community and Local Character (approximately 2 mentions) 

Some respondents noted the welcoming social atmosphere and community-oriented feel, 
including enjoyment of local events. 
Example comments: 

• “Community, social atmosphere, more authentic scenery.” 

• “Harvest Fest is a good time.” 

4. Comparisons to Other Destinations (approximately 2 mentions) 



Visitor Survey – Comparables - Fall 2025 
 
A few visitors compared this area to other regions, generally noting it was less well known but 
equally or more appealing. 
Example comments: 

• “Less well known but similar.” 

• “Better lakes.” 

 

Occasional Visitors   N =37 

1. Beautiful & Scenic Setting (≈15) 

• Praised natural beauty, scenery, and tranquility 

• “Beautiful, restful and fun.” | “Quiet, nature-oriented, beautiful.” 

2. Peaceful & Relaxing Atmosphere (≈12) 

• Appreciated calm, low-key environment and sense of escape 

• “Relaxing, beautiful, peaceful.” | “Calming, relaxing, familiar.” 

3. Friendly & Welcoming Community (≈10) 

• Highlighted friendliness, warmth, and inclusiveness 

• “Friendly, open, supportive.” | “Warm, friendly, small.” 

4. Quaint, Charming Small-Town Feel (≈9) 

• Loved the cozy, authentic character of the town 

• “Quaint, magical, beautiful.” | “Cute, quaint, approachable.” 

5. Strong Community Spirit & Local Culture (≈5) 

• Noted community pride, local markets, and shared activities 

• “Community, cozy, fun.” | “Lovely, community-oriented.” 

6. Fun & Enjoyable Experience (≈4) 

• Emphasized outdoor recreation and upbeat atmosphere 

• “Summer, outdoor, fun.” | “A happy experience.” 

7. Unique / Hidden Gem (≈2) 

• Viewed as a distinctive or underappreciated destination 

• “Unique, charming, beautiful.” | “Poorly communicated treasure.” 

 



Visitor Survey – Comparables - Fall 2025 
 

Cottagers   N =11 

First-Time Visitor Themes (Summary) 

1. Quiet, Peaceful, Rural Setting (≈5) 

• Appreciated for its tranquility, remoteness, and natural surroundings. 
“Quiet,” “Love the quiet, remoteness,” “Smaller and quieter than Parry Sound.” 

2. Friendly People & Strong Community (≈4) 

• Visitors highlighted the friendliness, community spirit, and local involvement. 
“More friendly, more community involvement,” “The people make it work like no other 
place.” 

3. Small-Town Character & Traditions (≈3) 

• Valued for its authentic small-town feel, traditions, and slower pace. 
“Undeveloped, small town values,” “A nice small place.” 

4. Modest Need for More Amenities (≈1) 

• Some suggested a few additional local conveniences. 
“Could use another general store.” 

 



Visitor Survey – Fall 2025 - Activities 
 
Below is a summary drawn from the public survey conducted by METC in the late 
summer of 2025. These are the responses from the various sub-groups of 
respondents answering the question “What are you looking forward to (or have 

already done) during your visit?” 

 

First Time Visitors   N =17 

Top Themes from First-Time Visitors 

1. Boating & Fishing – ~12 mentions 

“Boating/Fishing,” “Exploring the lakes” 
➡ Drawn by water access and outdoor recreation. 

2. Catching Up with Friends & Relatives – ~11 mentions 

“Visiting family and friends,” “Reconnecting with relatives” 
➡ Social visits are a key reason for coming. 

3. Water Activities (Canoeing, Kayaking, Waterskiing) – ~11 mentions 

“Kayaking,” “Waterskiing,” “Canoeing on the lake” 
➡ Strong appeal for active outdoor experiences. 

4. Just Relaxing – ~9 mentions 

“Just relaxing,” “Enjoying peace and quiet” 
➡ Many came simply to unwind and de-stress. 

5. Visiting Places of Interest (Locks, etc.) – ~8 mentions 

“Exploring the locks,” “Visiting local attractions” 
➡ Sightseeing and local heritage are popular. 

6. Participating in Community Events – ~8 mentions 

“Farmers Market,” “Regatta,” “Harvest Fest” 
➡ Visitors enjoy local culture and seasonal events. 

7. Other Mentions (Biking, Special Events) – ~2 mentions 

“Biking,” “Smoke and Spurs” 
➡ A few niche activities mentioned. 

 

Overall Insight: 

First-time visitors are primarily drawn by water recreation, social visits, and relaxation, with 
strong secondary interest in local attractions and community events. 



Visitor Survey – 3-Word Description 

 

Below is a summary drawn from the public survey conducted by METC in the late 
summer of 2025. These are the responses from the various sub-groups of 
respondents answering the question “What three words would you use to describe 
Magnetawan?” 

The goal was to gather input from prospective visitors on why they would visit 
Magnetawan and what they would do here. This in turn would provide guidance to 
the Committee for the development of tourism-related offerings and a 
communications plan. 

 

1 - FIRST-TIME VISITORS 

N = 16 

Summary: Three Word Description 

Most respondents described the area in highly positive terms, emphasizing its peaceful, relaxing 
atmosphere and natural beauty. Words such as peaceful, rejuvenating, relaxing, and beautiful 
appeared repeatedly, highlighting a sense of tranquility and visual appeal. A second major theme 
centered on friendliness and community, with comments referring to a welcoming, kind, and 
open spirit. 

Several respondents mentioned the area’s quaint, small-town charm and vibrant character, 
suggesting that people value both its calmness and its energy. References to nature and 
landscape reinforce the sense of connection to the outdoors. A few lighthearted or unrelated 
responses add a touch of personality but stand apart from the main themes. 

Overall, the feedback paints a picture of a place that is beautiful, peaceful, and friendly—a 
community that feels both relaxing and alive. 

 

1. Peaceful / Relaxing / Rejuvenating — ~7 mentions 

Examples: 

• “Peaceful, immersive, rejuvenating” 

• “Peaceful, relaxing, beautiful” 

• “-Peaceful -Landscape -Community” 

• “Relaxing, small, fun” 

    Core sentiment: calmness, tranquility, restfulness 

 



Visitor Survey – 3-Word Description 

 

2. Beautiful / Scenic / Picturesque — ~6 mentions 

Examples: 

• “Beautiful, peaceful, kind” 

• “Beautiful place, love the scenery” 

• “Gorgeous, stunning, breathtaking” 

• “Picturesque, lively, busy” 

    Core sentiment: visual beauty, natural scenery, aesthetic appeal 

 

3. Friendly / Welcoming / Kind / Open — ~5 mentions 

Examples: 

• “Quaint, friendly, welcoming” 

• “Friendly, open, nature” 

• “Charming, vibrant, friendly” 

• “Beautiful, peaceful, kind” 

    Core sentiment: warmth, hospitality, sense of community 

 

4. Quaint / Small-Town Charm — ~2 mentions 

Examples: 

• “Quaint, friendly, welcoming” 

• “Relaxing, small, fun” 

    Core sentiment: intimate scale, charm, simplicity 

 

5. Lively / Vibrant / Fun — ~2 mentions 

Examples: 

• “Picturesque, lively, busy” 

• “Charming, vibrant, friendly” 

    Core sentiment: energy, social atmosphere, enjoyment 

 



Visitor Survey – 3-Word Description 

 

6. Nature / Landscape — ~2 mentions 

Examples: 

• “Friendly, open, nature” 

• “-Peaceful -Landscape -Community” 

    Core sentiment: connection to outdoors and environment 

 

7. Miscellaneous / Humorous / Random — ~2 mentions 

Examples: 

• “Beads, beer, toyota” 

• “Beer chipotle monkeys” 

• “Just getting here” 

    Core sentiment: outliers; possibly playful or off-topic responses 

 

Compared to Other Regions 

 

 

 

2 - OCCASIONAL VISITORS 

N = 37 

Summary: Three Word Description  

Respondents described the area as beautiful, peaceful, and friendly, valuing its natural scenery, 
relaxed pace, and small-town charm. They emphasized a strong sense of community and 
belonging, with many calling it a welcoming, enjoyable, and well-cared-for place that feels both 
unique and restorative. 

 

1. Beauty / Scenic Appeal — ≈18 mentions 

Most frequent theme. Respondents repeatedly highlight the town’s natural and visual beauty. 
Examples: 

• “Beautiful, restful and fun” 



Visitor Survey – 3-Word Description 

 

• “Lovely restaurant, beach and market” 

• “Scenic, peaceful, quaint” 

• “Beautiful. Well cared for” 

• “Beau-ti-ful” 

 

2. Peaceful / Relaxing / Tranquil Atmosphere — ≈14 mentions 

A strong sense of calm, relaxation, and quiet charm. 
Examples: 

• “Relaxing, beautiful, peaceful” 

• “Pretty, quiet, peaceful” 

• “Peaceful, calm, friendly” 

• “Calming, relaxing, familiar” 

• “Relaxed / lowkey / community” 

 

3. Quaint / Small-Town Character — ≈12 mentions 

People value its quaintness, coziness, and small-scale feel. 
Examples: 

• “Friendly, quaint, beautiful” 

• “Quaint, magical, beautiful” 

• “Very quaint place!” 

• “Cute, quaint, approachable” 

• “Quiet, water, small town” 

 

4. Friendly / Welcoming Community — ≈10 mentions 

Friendliness and a sense of connection are central impressions. 
Examples: 

• “Friendly, open, supportive” 

• “Warm, friendly, small” 

• “Community, cozy, fun” 

• “Lovely, interesting, community oriented” 



Visitor Survey – 3-Word Description 

 

• “Beautiful, friendly” 

 

5. Fun / Enjoyable / Playful — ≈7 mentions 

Many associate the place with enjoyment and lighthearted fun. 
Examples: 

• “Summer, outdoor, fun” 

• “2nd Home, fun, relaxing” 

• “Beautiful, restful and fun” 

• “cute, fun, small” 

• “beautiful, tranquil, fun” 

 

6. Community / Belonging / Familiarity — ≈5 mentions 

People feel at home or part of a close-knit group. 
Examples: 

• “Community, cozy, fun” 

• “Relaxed / lowkey / community” 

• “Lovely, interesting, community oriented” 

• “Calming, relaxing, familiar” 

• “Quaint, quiet, community :)” 

 

7. Nature / Outdoors — ≈4 mentions 

Appreciation of natural surroundings and outdoor spaces. 
Examples: 

• “Quiet, nature-oriented + beautiful” 

• “Peaceful, good times w friends, outdoors activities” 

• “Quiet, water, small town” 

 

8. Unique / Distinctive Character — ≈3 mentions 

A sense that the place is special or different from others. 
Examples: 



Visitor Survey – 3-Word Description 

 

• “Unique, charming, beautiful” 

• “Poorly communicated treasure” 

• “A happy experience” 

 

3 - FREQUENT VISITORS 

N = 71 

Summary: Three Word Description  

Community Perceptions Summary 

• Friendly & Welcoming – Most describe a warm, down-to-earth community that feels like 
“home.” 

• Peaceful & Relaxing – Quiet, calm, and restorative atmosphere. 

• Beautiful & Scenic – Strong appreciation for the natural setting, lakes, and views. 

• Quaint Small-Town Charm – Historic character, traditional values, and “old-fashioned” 
appeal. 

• Fun & Family-Oriented – Enjoyable events, recreation, and community activities. 

• Strong Sense of Belonging – Described as homey, familiar, and close-knit. 

• Connection to Nature & Outdoors – Lakes, wildlife, and a slower pace of life. 

• Areas for Improvement – A few mention economic decline and unrealized potential. 

 

Here’s a summary of the open-ended survey responses, grouped into common themes (in 
approximate order of frequency), with estimated counts and example phrases for each: 

 

1. Friendly & Welcoming Community 

~55 mentions 
The most common theme. Respondents describe the town as friendly, welcoming, homey, and 
community-minded. 
Example phrases: 

• “Friendly, relaxed, beautiful” 

• “Charming, friendly, welcoming” 

• “Community, caring, volunteers” 



Visitor Survey – 3-Word Description 

 

• “Historic friendly familiar” 

• “Small, friendly, home” 

 

2. Peaceful, Quiet & Relaxing Atmosphere 

~50 mentions 
Many associate the place with tranquility, rest, and a slower pace. 
Example phrases: 

• “Relaxing, beautiful, peaceful” 

• “Quiet, peaceful, beautiful” 

• “Peaceful, inviting, calming” 

• “Calm, relaxing, charming” 

• “Quiet, sweet, calm” 

 

3. Natural Beauty & Scenery 

~45 mentions 
The setting’s lakes, forests, and scenery are central to people’s impressions. 
Example phrases: 

• “Scenic, picturesque, tranquil” 

• “Nature, friendly, relaxing” 

• “Rocks. Trees. Water.” 

• “Beautiful sunsets” 

• “Community, beauty, scenery” 

 

4. Quaint, Small-Town Charm 

~40 mentions 
Strong identification with small-town, old-fashioned, or historic qualities. 
Example phrases: 

• “Quaint, friendly, historic” 

• “Quaint, relaxing, friendly” 

• “Old school, charming, rural” 

• “Northern small town” 



Visitor Survey – 3-Word Description 

 

• “Quaint, natural, picturesque” 

 

5. Beauty, Scenic Appeal, “Heaven on Earth” 

~35 mentions 
The word “beautiful” appears in a large share of responses; some describe the place as paradise-
like. 
Example phrases: 

• “Heaven on earth” 

• “Beautiful, friendly, nature” 

• “A living paradise” 

• “Beautiful, peaceful, friendly” 

• “Nostalgic, special, beautiful” 

 

6. Fun, Enjoyable, Family-Oriented Activities 

~30 mentions 
Many emphasize fun, family, and recreation — from lakes to community events. 
Example phrases: 

• “Fun, cute, great” 

• “Fun, happy, and exciting” 

• “Family, swimming, nature” 

• “Special, fun, family” 

• “A very welcoming small town with lots to do” 

 

7. Community Spirit & Connection / Sense of Home 

~25 mentions 
“Home,” “community,” and “familiar” recur frequently, suggesting belonging and continuity. 
Example phrases: 

• “Home away from home” 

• “Home, peaceful, beautiful” 

• “Home, friendly, close-knit” 

• “Familiar, comfortable, quiet” 



Visitor Survey – 3-Word Description 

 

• “Peaceful family restorative” 

 

8. History, Tradition & Heritage 

~15 mentions 
Some highlight the area’s historic and traditional feel. 
Example phrases: 

• “Historic, beautiful, friendly” 

• “Scenic, quaint, historic” 

• “Joy, quaint, history” 

• “Tradition, friendly, scenic” 

• “History, scenery, friendly people” 

 

9. Nature & Outdoors Lifestyle 

~12 mentions 
Linked to outdoor recreation and natural surroundings. 
Example phrases: 

• “Relax, fishing, friends” 

• “Wildlife, lake, quiet nights” 

• “Peaceful, relaxing, outdoors” 

• “Social, family, nature” 

• “Near North getaway” 

 

10. Decline / Need for Renewal 

~5 mentions 
A small minority note economic decline or unrealized potential. 
Example phrases: 

• “The town itself has seen better days” 

• “Economically declining” 

• “Underutilized. Shrinking. High-potential.” 

• “Needs an upgrade but lovely people” 

• “Conservative, unwelcoming, stale” 



Visitor Survey – 3-Word Description 

 

 

4 - COTTAGERS 

N = 13 

Summary : Three Word Description 

 

1. Friendliness & Welcoming Community — ≈7 mentions 

Most respondents emphasized a sense of friendliness, warmth, and welcoming atmosphere among 
residents. 
Example phrases: 

• “Friendly, quaint, lovely” 

• “Friendly, beautiful, welcoming” 

• “Inclusive, peaceful, friendly, helpful” 

• “Picturesque + friendly” 

 

2. Small-Town Charm / Quaintness — ≈4 mentions 

Many noted the village’s quaint, small-scale, or traditional feel as part of its appeal. 
Example phrases: 

• “Friendly, small, excellent” 

• “Friendly, quaint, lovely” 

• “Quaint, resourceful, supportive” 

• “Sleepy, summer home, quiet” 

 

3. Peacefulness & Quiet — ≈3 mentions 

A recurring theme was tranquility, peacefulness, and escape from busyness. 
Example phrases: 

• “Piece and quiet” 

• “Inclusive, peaceful, friendly, helpful” 

• “Sleepy, summer home, quiet” 

 



Visitor Survey – 3-Word Description 

 

4. Beauty / Picturesque Setting — ≈2 mentions 

Respondents appreciated the natural and visual appeal of the place. 
Example phrases: 

• “Friendly, beautiful, welcoming” 

• “Picturesque + friendly” 

 

5. Community Spirit / Involvement / Tradition — ≈2 mentions 

Some highlighted the sense of community, shared values, and continuity among residents. 
Example phrases: 

• “Community, tradition, family” 

• “Quaint, resourceful, supportive” 

 

6. Newcomers / Just Arrived — ≈1 mention 

One respondent simply indicated they are new and haven’t formed an impression yet. 
Example phrase: 

• “Just got here” 

 

5 - RESIDENTS 

N = 137 

Summary: Three Word Description 

Residents overwhelmingly describe their town as a peaceful, beautiful, and friendly place, 
emphasizing its quiet atmosphere, scenic surroundings, and strong sense of community. Many 
appreciate the small-town charm, historic character, and connection to nature, often portraying 
it as a restorative or second-home retreat — a place to relax, unwind, and enjoy simple pleasures. 
The natural environment, including wildlife, rivers, and rural landscapes, is frequently mentioned 
as a defining feature. 

A number of respondents also highlight the community spirit, noting friendliness, volunteerism, 
and pride of place. While most comments are positive, a smaller group express concern about 
decline, stagnation, or restrictive bylaws, suggesting a desire for thoughtful revitalization without 
losing the town’s tranquil appeal. Overall, the responses convey deep affection and attachment — 
a shared appreciation for a beautiful, welcoming, and peaceful community that embodies the 
best of small-town Ontario living. 

 



Visitor Survey – 3-Word Description 

 

Here’s a structured summary of the common themes expressed by residents, ranked by frequency 
(approximate counts) and supported with example phrases: 

 

1. Peaceful / Quiet / Tranquil — ~55 mentions 

Most common theme. Residents prize the calm, quiet, and restful atmosphere of their town. 
Examples: 

• “Peaceful, calm, beautiful” 

• “Quiet, beautiful, peaceful” 

• “Slow and peaceful” 

• “Relaxed / community / secluded” 

• “Peaceful, nostalgic, friendly” 

 

2. Beautiful / Scenic / Picturesque — ~50 mentions 

Beauty of the natural surroundings and small-town charm is consistently noted. 
Examples: 

• “Beautiful, serene, wildlife” 

• “Incredibly beautiful landscape” 

• “Picturesque small village” 

• “Beautiful, magical, friendly” 

• “Clean, beautiful, ‘small town pride’” 

 

3. Friendly / Welcoming / Community-Oriented — ~45 mentions 

Residents emphasize friendliness, sense of community, and welcoming nature. 
Examples: 

• “Friendly, beautiful, quiet” 

• “Friendly, community, peaceful” 

• “Friendly, welcoming, cute” 

• “A hidden gem... community-minded residents” 

• “Great community feel” 

 



Visitor Survey – 3-Word Description 

 

4. Small-Town Charm / Quaintness / Nostalgia — ~30 mentions 

Appreciation for the village feel, history, and simplicity of life. 
Examples: 

• “Quaint village” 

• “Small town Ontario” 

• “Quaint, beautiful, friendly” 

• “Quiet little town” 

• “Peaceful, beautiful, timeless” 

 

5. Natural Environment / Outdoors / Wildlife — ~25 mentions 

Strong attachment to nature, outdoor beauty, and rural surroundings. 
Examples: 

• “Beautiful, nature, community” 

• “Nature, peaceful, tranquil” 

• “Calming, beautiful nature” 

• “Remote, isolated, great outdoors” 

• “Beautiful, calm, wilderness” 

 

6. Relaxing / Restorative / Second Home Feel — ~20 mentions 

The town is seen as a retreat or place to unwind. 
Examples: 

• “Relaxing, welcoming, second home” 

• “Tranquility, healing, home” 

• “Peaceful, relaxing, beautiful” 

• “Great summer home” 

• “My happy place” 

 

7. Decline / Underdevelopment / Loss of Charm — ~10 mentions 

A minority express concern about decline, stagnation, or overregulation. 
Examples: 
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• “Declining, fading, slowing” 

• “Beautiful, declining, unimaginative” 

• “Lost its charm” 

• “Too many bylaws” 

• “Underdeveloped” 

 

8. Vibrant / Fun / Active Community — ~10 mentions 

A smaller but notable group sees vitality and activity. 
Examples: 

• “Kind, fun, active” 

• “Friendly, lively, beautiful” 

• “Small but active” 

• “Cute + very active” 

• “Spirited, connected, volunteer” 

 

9. Historic / Iconic / Proud Heritage — ~8 mentions 

Residents value heritage and identity of the town. 
Examples: 

• “Historic, beautiful, scenery” 

• “Iconic, historical, love” 

• “Beautiful historical country to live in” 

• “Picturesque, historic, welcoming” 

 

10. Miscellaneous / Unique Expressions — ~5 mentions 

Occasional personal or humorous remarks outside main themes. 
Examples: 

• “Hot sauce, beer, echo rock” 

• “Beer, bowling, glass cleaner” 

• “Terrific, terrific, terrific” 

• “Honestly, not sure” 



NewsletterAnnual General Meet (AGM) & Awards Ceremony!
Our Annual General Meeting 
Took place on Nov. 19th, 2025, at the Sundridge Legion
There were up-dates from the AHCC Chamber President and Executive Director, as 
well as short presentations by Noel Walker from FEDNOR and Courtney Metcalf from 
ACED. Dinner provided by Margaret McDonald / The Double Decker.
Internal elections for the Executive i.e.. President, Vice President & Treasurer will take 
place at our next Board Meeting, Dec. 15th

The line-up of new Directors include:
✓ Kerby Stivene, 
✓ Rebel Kennedy 
✓ Olivia Richards 
As new voting Directors 

and induction of:
✓ Dean Chartrand  
✓ Tiffany Rennie 
As new Directors-at-large (non-vote) participating board members 

 The Chamber Member Business Excellence Award Winners!
The top 3 Nominees per category and Winners are:

~Winner!

~Winner!

~Winner!

~Winner!

~Winner!



Welcome New Member ~ Dr Foam

Welcome New Member ~ 
Northern Stable Supply Co. Flooring



Chamber Member Event ~ 



December Events



December Events
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